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Abstract:
 This book takes a historical look at the power of posters to persuade people to change their behaviour. It charts decades of
changing health priorities, advertising trends and government regulations, inviting the reader to reflect on how public health
campaigns have evolved, and how they could be improved. The book contains a large global sample of public health posters
with translations in Arabic, Chinese, English, French, Spanish and Russian. Health communication messages explored in the
book include: "vaccinate", "prevent" (e.g., tuberculosis, cholera, and avian flu), "keep clean", "protect yourself" (e.g., from HIV
and AIDS), "don't" (smoke tobacco or drink alcohol), "be safe", "breastfeeding", and "eat and move". 
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 HTML: http://www.who.int/about/history/publicat
ions/9789240560277/en/index.html 

 

 

Disclaimer:  

 
The information on the Find TB Resources Website is made available as a public service. Neither the Centers for Disease Control and Prevention nor the
National Prevention Information Network endorses the organizations, websites, and materials presented. It is the responsibility of the user to evaluate this
information prior to use based on individual, community, and organizational needs and standards.
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